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研究成果の概要（英文）：　We examined how advertising publicity activities, drug prices and generic 
promotion policies of government would affect generic market share by utilizing data sets covering 
99% or more of the sales amount of drug transactions in Japan. The factors that contributed to the 
market share in the Statin market were "original product - relative price of generic product", "
market growth rate", "generic drug promoting policy", both of which had a positive influence.
　In addition, when examining the effect on the average change rate of the share of generic drugs 
with respect to business activities of the company, the visit of MR itself was not significant, but 
the E-advertisement on web browsing was significant. However, as e promotion was promoted by MR 






















































































‣Japan Pharmaceutical Market  
‣JDI-CI ：ディテーリング統計カスタマイズ
ドレポート 


































































































































































MShare= βRelatPrice + γAdvCapital + δMarGrth + 
































































(6.01)***    (-1.75) 
+0.181MarGrth+0.013PolDum2006  
(2.70)***     (0.81) 
+0.058PolDum2008+0.081PolDum2010 
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